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ADHA.ORG

The ADHA works to support dental hygienists and advance the dental hygiene profession by developing
new career paths, expanding opportunities for care, and providing the latest training and information. The
website banner package allows for your company message to be displayed prominently throughout

ADHA.org, reaching ADHA members and website visitors all year, with an average of 51,000 site visitors per
month.

PRICING

6 - BANNER PACKAGE

eouices ) N '1 Image: 728x90px 300x250px, and 320x50px
s ‘ Placement: Run of Site

Positions: Exclusive to 10 Companies

$5,000/Year

**All positions are available on a first-come, first-serve basis.**

Need Help With Ad Design?
OUR GRAPHIC SERVICES ARE INCLUDED.

Looking to expand your reach
with the ADHA audience?

00000

Leveraging ADHAs website traffic helps your company
stay in front of over 23,000 hygiene-related professionals
adha.org on the websites they visit most! Retargeting will help your
company enhance your brand awareness with ADHA's
niche audience, and drive quality traffic to your website.

NEWLY REVISED STANDARDS NOW

AEAILEELE POWINEC (L BANNER PACKAGE + RETARGETING

FREE COPY.

250,000 Impressions: $9,500

500,000 Impressions: $12,600
1 Million Impressions: $17,850

Hygienist Inspired is here! This
innovative chairside recruitment
program is designed to address

MOBILE POP-UP BANNER
(320x50p)

. :f;:} www.associationrevenuepartners.com ¥ info@associationrevenuepartners.com \‘.. 855-790-0001




UPDATE NEWSLETTER

The Update eNewsletter from ADHA reaches up to 23,000 members every month, with an average open rate
of 55%, providing up-to-date and relevant association and industry news. The placements allow

for your company message to be displayed prominently in the publication.

s P R I c I N G
ADHA L

UPDATE

LEADERBOARD BANNER
Image: 728x90px
2024 ADHA AWARDS Accepted Format: JPG, PNG, or Static GIF
NOW OPEN! 90 P
Positions: Exclusive to 1 Company

$3,500/Qtr
o smscaion o

e S BOTTOM BANNER

Image: 728x90px
Accepted Format: JPG, PNG, or Static GIF
Positions: Exclusive to 1 Company

F $2,750/Qtr
N

Coalition for Modernizing Dental Licensure (CMDL) Annual

(VDL webimar: Asvocacy inActon - part o the change **All positions are available on a first-come, first-serve basis.**

S g o s e G o Need Help With Ad Design?

advoca and

ADHA Pariners Wih the Dsfense-stats Liison Offe (9L0) OUR GRAPHIC SERVICES ARE INCLUDED.

ADHA s participating with the DSLO, an organization tha ts national state board

Advocacy in Action — Comments to CMS & Urging CMS to Educate Providers on
2024 Medicare Updates

BOTTOM BANNER
(728x90p%)

Featured in the October Issue of the Journal of Dental

JDH

highlighted ar

Dental Hygiene Research It's Momentous!
tal Hyai

100 Years of Dental Hygiene Research: Progress and possibilities
American Dental Hygienist

Training Dental Hygiene Students to Care for Patients with Disabilities
Am: Dental Hygionist

NEW on CE SMART

Infection Prevention & Control 2023: What's New What's Not
1.0 CE | $35 Members | $

Momentous Impact of Mindfulness on Professional Well-Being
1.0 CE | $35 Member:

ADHA23 Cliniclan’s Update Workshop Bundle
5.0 CE | $80 Member: o

www.associationrevenuepartners.com ¥ info@associationrevenuepartners.com Q‘ 855-790-0001




EbucATION NEws NEWSLETTER

The Education News Newsletter is sent out to over 140,000 dental hygienists and hygiene professionals
each month. This non-student related audience is served a publication full of course, webinar, and content

information from ADHA. The leaderboard placement allows for your company message to be displayed
prominently in the email, with an average open rate of 42% each issue.

PRICING

LEADERBOARD BANNER

Image: 728x90px
Accepted Format: JPG, PNG, or Static GIF
Positions: Exclusive to 1 Company

(728x90px)

**All positions are available on a first-come, first-serve basis.**

February 2024

April 27, 2024 | Hyatt Regency Jersey City, NJ | 8:00 AM - 5:00 PM

Step up your oral cancer diagnostic skills by attending this Hands-on Certification Need Help With Ad Desig n?

Workshop, presented in partnership with Henry Schein Dental. You play a key chairside

role in early detection, diagnosis and patient care management — make time to refresh OUR GRAPHIC SERVICES ARE INCLUDED.
and build your skills. Includes pathology, oral examination and practical lab for new

point-of-care salivary diagnostic technology.

Learn More & Register

FREE FOR ADHA MEMBERS Understanding your role in supporting

ABUSE, NEGLECT AND survivors of abuse and being equipped
'

. with available resources to help and
;:::;::s'(l::fl:rgun identify victims can make a huge difference

in the lives of your patients. Join us for this
WEDNESDAY | 6 PM CT i = f
FEBRUARY 21 | 10CE - important 1-hOl‘Jl webinar Fo learn more
about the physical, behavioral, and
PHILIPS emotional indicators of child and elder
'DENISE M. MESSINA, abuse or neglect. Sponsored by Philips.

MOH S, ROH

Register Today!

MAGPR, BSOH EFDA

Register now! Get ready for a powerful, virtual 2024 ADHA Dental Hygiene Leadership
Summit on March 23. Learn to flex your leadership potential at this full-day live event
and aspire to positions of greater responsibility by learning to lead with inspiration and

action!
Register Today!

FREE WEBINAR Dry mouth is one of the most common oral
IDENTIFICATION AND health conditions affecting adults in the
%GEMENT OF PATIENTS  United States.

DRY MOUTH Join us for this special free webinar
presented in collaboration with the

MARCH 6 1.5 CE American Academy of Oral Medicine to
review the common clinical features,
AAOM ¥ A causes, and treatment options to help you
o L care for patients who may be suffering

WEDNESDAY | 6:00 PMCT
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JDH.ADHA.ORG

The Journal of Dental Hygiene is the premier, peer-reviewed scientific research publication for dental
hygienists. The Journal is currently published on a bi-monthly basis in February, April, June, August, October

and December. On average, each bi-monthly issue attains 13,000 visitors and 98,000 page events. Each
placement allows for your company message to be displayed prominently on JDH.ADHA.ORG

LEADERBOARD BANNER
(728x90px)

PRICING

BANNER PACKAGE

Image: 728x90px and 300x250px
Placement: Run of Site

Positions: Exclusive to 10 Companies

JDH griathiéiene

mal by logging in to your ADHA

amo |
MOVATION ‘ $3,50°/Y ear
ADVOCACY

Reflocting Back on the 100-year Celebration
December 2023 E

**All positions are available on a first-come, first-serve basis.**

Need Help With Ad Design?
OUR GRAPHIC SERVICES ARE INCLUDED.

BOX BANNER
(300x250p%)

Looking to expand your reach
with the ADHA audience?

Leveraging ADHAs website traffic helps your company
stay in front of over 23,000 hygiene-related professionals
on the websites they visit most! Retargeting will help your
company enhance your brand awareness with ADHA's
niche audience, and drive quality traffic to your website.

adh

JOURNAL O

ISSN # 1553.0205

BANNER PACKAGE + RETARTGETING
250,000 Impressions: $8,075
500,000 Impressions: $11,250
1 Million Impressions: $16,575
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JDH ETOC NEWSLETTER

The Journal of Dental Hygiene eTOC newsletter is sent out each February, April, June, August, October, and
December to up to 23,000 members and subscribers. The publication provides up-to-date and relevant

information related to the Journal of Dental Hygiene, with an average open rate of 49%. The leaderboard
placement allows your company message to be displayed prominently in the newsletter.

> PRICING

NEW
ISSUE!

e LEADERBOARD BANNER

The American De . ith the International Journal of Dental

.;ym‘“emou e ! B | Octo Dental Hygiene Research: It's /mage 728X90pX
Accepted Format: JPG, PNG, or Static GIF
LEADERBOARD BANNER Positions: Exclusive to 1 Company

$2,000/Issue

JDH TABLE OF CONTENTS **All positions are available on a first-come, first-serve basis.**

HA Members

JOINT EDITORIAL
Dental Hygiene Research: It's Momentous!

Need Help With Ad Design?
o0 tos o Dot e Rt Prsrss and s OUR GRAPHIC SERVICES ARE INCLUDED.

Jennifer A. Pi

ect Access to Dental Hygiene Care: Past and present

ja D. A felanie L. Simmer-Beck, et al,

Igniting a Movement in a Dual Licensed Dental Workforce: The Minnesota Model
Colleen M. Brickle, Deborah A. J Clare E. Larkin

INNOVATIONS IN DENTAL HYGIENE EDUCATION
Training Dental Hygiene Students to Care for Patients with Disabilities
Ann Esher larich, Ellen Gohlke, Karen Fallone, et al.

A Comparison of Generation Z and Millennial Dental Hygiene Students’ Preferred Learning
Styles
April M. Turner and JoAnn R. Gurenlian

Trends in Dental Hygiene Academic Leadership Development: Influencers, barriers, and
enabling mechanisms
fer L. Brame

Color-Blind Racial Attitudes in Entry-Level Dental Hygiene Students in Virginia
Emily A. Ludwig and Jessica R. Suedb

A Conceptual Model Using CliftonStrengths® to Support Dental Hygiene Students’
Professional Development
L JoAnn R. Gurenlian, Je August

Effectiveness of Online Faculty Calibration Activities

1. Biom, Ellen J. Rogo, Rachelle Williams

RESEARCH IN ORAL HEALTH
Health Topics Emerged from Brief Motivational Interviewing: indomized clinical trial
Michelle Amett, Danna R. Paulson, vans, et al.

Experiences of Dental Hygienists Providing Restorative Care
Meli Ellen g

The Effects of Dental Hygiene Instrument Handles on Muscle Activity Production
Suedbeck, Daniel Russel ney Amitano-Lago, et al.

Brushing Behavior Changes and Plaque Removal with an Electric Toothbrush: A clinical trial

Julie Grender, et al

Efficacy of water flossing on clinical parameters of inflammation and plaque: A four-week
randomized controlled trial
yle, Jimmy G. Qaquish, C. Ran

Populational Variations of Cheiloscopy Patterns: A cross-sectional observation pilot study
Emily Smith Regan, Brenda T. Bradshaw, Ann M. Bruhn

Accessing Your JDH

ADHA Members

JDH Subscribers
Log in to JDH directly at jdh.adha.org with your subscriber login credentials.

. §% www.associationrevenuepartners.com ¥ info@associationrevenuepartners.com Q‘ 855-790-0001 .




JDH FEATURED TorPiC NEWSLETTER

The Journal of Dental Hygiene Featured Topic email is available to send each Janua May, July,
September, and November to over 21,000 ADHA members and JDH subscribers. The email includes up to

5 articles relevant to the topic chosen by the advertiser, selected from the Journal of Dental Hygiene issues.
The leaderboard placement allows your company message to be displayed prominently in the email, with an
average open rate of 62% each issue.

_— P R I C I N G

JOURNALOF [
DENTAL HYGIENE TOPIC
' LEADERBOARD BANNER

Featured Topic: Advanced Dental Hygiene Degree Path Im age: 728X90pX
ch publication of the Am: Dental
N icpi sion sponsored b e Accepted Format: JPG, PNG, or Static GIF
Positions: Exclusive to 1 Company

LEADERBOARD BANNER Ad Copy: Up to 75 Words

e $2,500/Issue

75:Woids,Gt. AdiCopyilincliided. **All positions are available on a first-come, first-serve basis.*

Need Help With Ad Design?
OUR GRAPHIC SERVICES ARE INCLUDED.

JDH FEATURED TOPIC: DENTAL HYGIENE DEGREE PATH

ito the n he for all.

Examining the Influence of Academic Degree Level on Health Care Providers' Perceptions of
Interprofessional Collaboration: A pilot study

Megan R. Bilbee, Danielle Rulli, Stefanie M. Vai lizabeth K. Kuzma and Jennifer L. Cullen

American Dental Hygienis ociation Aug! 8

Change is in the Wind: What research tells us about the future of dental hygiene
Hannah L. Maxey
American Dental

Career Paths and Satisfaction of Dental Hygienists Holding Master’s and Doctoral Degrees
Jessie Jones-Teti, Linda D Boyd and Lisa LaSpina
American Dental Hygienists' Association Decembe:

Online Dental Hygiene Degree Completion Program: Outcomes of a longitudinal study
Jennifer L. Cullen, Mary Grace Ash and Anne E. k

American Dental Hygienists' Association October 2020, 94 (5) 44-52

Mentoring the Next Generation of Leaders in Dental Hygiene
Amy E. Coplen
American Dental Hygienists' Association August 2021, 95 (4) 4-5

Accessing Your JDH

ADHA Members
Access to JDH is a benefit of ADHA membership. Select the button below, then

choose "Read Current Issue" and follow the login prompts.

JDH Subscribers
N Login to JDH directly at jdh.adha.org with your subscriber login credentials

Member Login to JDH Subscriber Login to JDH

You Too, Can Submit a Manuscript for Consideration!

The Journal of Dental Hygiene welcome ssions of original creative work related to dental hygiene
research, education, and evidence- ce that supports the National Dental Hygiene Research Agenda
j nation of dental hygiene body of knowledge through
d translational research.

Learn more about the JDH manuscript submission pro author guidelines below.

Learn More
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IMPRESSIONS DEDICATED BLAST

Dedicated Blasts are sent to ADHA members each Thursday. This customized email communication offers

your company a unique platform to promote an editorial topic of your choice, as it relates to your business.

odho -

IMPRESSIONS PRICING

4 EPOMEIRED EEEVICE OF MEWE AND INFORMATION

. DEDICATED BLAST
9 | Campror ; File Type: HMTL or TXT HTML
Fi ReplyTo Email
& ; Desired Subject Line
$3,000/Blast

**All positions are available on a first-come, first-serve basis.**
Liass chair ima. Battar taste. sprowed patieat

EEEETIENCES,

Need Help With Ad Design?
OUR GRAPHIC SERVICES ARE INCLUDED.

orverinT: delfvey rppem

Eipn up belorer B be e Bl b cecwiee produc! semplea,
Framsiiznm and mors

. ::g::} www.associationrevenuepartners.com ¥ info@associationrevenuepartners.com \‘.. 855-790-0001




SOCIAL MEDIA

Social media is one of the best ways to reach your targeted audience, and this is true of ADHA's Facebook

and Instagram presence. With over 91,500 followers on Facebook and 19,500 followers on Instagram, your
company message will be placed prominently in front of the dental hygienist community each month.

3M | Clinpro~ | Ju— PRICING

F| id tecti _ SOCIAL MEDIA POSTING

. L:Iorl € p rq ec |O[\ Imge: 1200x630px, 1080x1080px

N JUSt 15 minutes. Ad Copy: 200 Characters, Including URL
Positions: Exclusive to 2 Companies per Month

3M™ Clinpro™ Clear Fluoride Treatment e ' sz’ooolpost

Clinpro=

CLEAR
FLUORIDE

**All positions are available on a first-come, first-serve basis.**

Need Help With Ad Design?
R adha | OUR GRAPHIC SERVICES ARE INCLUDED.

Driving Change
to be Everyday +
Extraordinary 4

National
Dental Hygiene
Month 2023

MESSAGE SPONSORED BY COLGATE

P
Nasv

2% www.associationrevenuepartners.com ¥ info@associationrevenuepartners.com (, 855-790-0001 “




ADHA adha
WEBSITE

RETARGETING
SOLUTIONS

TARGET THE MEMBERS OF ADHA

Leverage ADHA’s website traffic to help your organization stay in front of
over 23,000 hygiene-related professionals on the websites they visit
most! Through ADHAs website retargeting program, you may take
advantage of ad placements on thousands of websites across the
internet, helping you enhance your brand awareness with ADHA’s
niche audience, and drive quality traffic to your website.

250,000 Impressions
$5,000

RP ASSOCIATION

REVENUE PARTNERS

Association Revenue Partners is proud to
work with ADHA. We have teamed up to
provide an online marketing solution to
reach the visitors to ADHAs websites
through programmatic website retargeting.

500,000 Impressions
$9,000

ADHA Website Monthly Metrics
Average Page Views: 140,000

Average Visitors: 51,000

Average Unique Visitors: 46,000

ADHA Member Information:
23,000 Members, representing 220,000 registered
dental hygienists

1 Million Impressions

$16,000

{fE} www.associationrevenuepartners.com ¥ info@associationrevenuepartners.com

AMERICAN
DENTAL HYGIENISTS’
ASSOCIATION™

BENEFITS:

a

CAMPAIGN SET UP
FEE WAVIED

Q)

TARGETED ADHA
MEMBER AUDIENCE

?

=

COMPLIMENTARY
CREATIVE SERVICES

 0)

MOBILE
OPTIMIZATION

e

MONTHLY REPORTING
UPON REQUEST

{ 855-790-0001



