MEMBERSHIP

The dental hygiene community will understand
the value of ADHA membership and choose to

belong.

Understand the values of
Increase tangible membership benefits dental hygiene students and
other potential members*

Develop and
encourage Improve lifelong

. leadership learning opportunities
marketing plans e (COE, COR, CMS) Enhance SADHA

(CMS, CPR) . .
(CMS, COE, BOT) relationships (CoSA)

Identify the national dental hygiene Expandiandipromote

R career opportunities
research priorities (COR, CPH
fesearch p ( ) (CPR, COE)

Develop and
implement target Foster relationships
within the dental

hygiene
community*
(COE, CMS, CPH, CPR)

Action plans provide the foundation for our goals.



BRAND

ADHA will be the recognized community and
resource for dental hygiene.

Establish our brand identity* Increase visibility and communications*

Target consumer_
audiences to increase
awareness of health issues
and the roles of the dental
hygienist* (CPR, CPH)

Personalize
the face of
ADHA*
(CPR, CMS)

imol brandi o Strengthen & target
mplement branding campaign media relations
(CMS, CPR)

activities* (CPR)

Action plans provide the foundation for our goals.
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ADVOCACY

The dental hygiene profession
will advance through effective

advocacy by ADHA.

Expand partnerships with stakeholders*

Increase the public's direct access
to dental hygienists*

Foster community
related projects*
(CPH, CPR)

Enhance advocacy plan* (CRP, dental hygiene

CPR, CPH, COR) practitioner (ADHPTF,
CPR, CRP, COR, COE, CPH)

Action plans provide the foundation for our goals.

Establish the advanced

Increase acceptance
of ADHA positions on
key public policy

issues*
(CRP, CPH, CPR, COR)
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PARTNERSHIP

ADHA and its members will work
in partnership with dentists to

advance the oral health of
patients.

Expand opportunities to promote
quality patient care delivered by
the dentist and dental hygienist in
partnership*

Expand collaborative opportunities for

the professional associations to work
synergistically*

Position the dental hygienist as an

Enhance strateqic alliances (CPH, CRP) integral partner of the dental team* (CPR,
COE)

Action plans provide the foundation for our goals.
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OPERATIONAL EXCELLENCE

ADHA will be a data driven,
fiscally sound, effectively

governed organization.

Increase our ability to collect and use data*

Identify and address
ADHA's internal
research needs

Enhance ADHA's
ability to make data
driven financial
decsions

Increase knowledge and use of
best practices in association
governance

Action plans provide the foundation for our goals.

Enhance operational
efficiency and member
satisfaction
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